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CAP Launches Phase II of Public Awareness Campaign

CLEAN CLEAN AIRAIR
QQUUARARTERLTERLYY

In April, the Clean Air Partnership began phase two
if its education campaign aiming to improve air qual-
ity in the Midstate.  Ten surface street billboards with
transit focused messages went up on Metro area
streets including Charlotte Avenue, Gallatin Road,
Nolensville Road, 4th Avenue at Demonbreun
Street, and 8th Avenue at Commerce Street.  

The Clean Air Partnership is also currently working
on two carpool testimonial radio spots to be aired on
Mix 92.9 and JACK FM.

Phase I of the campaign began in January of this
year with the posting of three interstate billboards

targeting downtown Nashville commuters and an
updated version of the the Clean Air Partnership web
site with Spanish language pages. 

”It is important to help people understand that they
can make a difference in Middle Tennessee’s air
quality just by making a few changes in their trans-
portation habits," said Laura Artates, CAP board
chair. 

The campaign's interstate and surface street bill-
boards play on the frustration people often experi-
ence while making the commute into Nashville,
especially during rush hour. 

Look for these new CAP billboards on streets around Nashville including 4th Avenue at Demonbreun and 8th
Avenue at Commerce Street.

First Air Alert of the Season Issued
The first Air Quality Alert of the 2007 season was
issued for May 23 due to unhealthy levels of ground
level ozone. 

As we begin to move into the warmer stagnant
weather patterns that are common in Middle
Tennessee during the months of May through
August, we will no doubt see more alerts issued.

For more information about air quality or to sign up
for EnviroFlash Air Alerts by e-mail, please visit
www.CleanAirPartnership.info.

http://www.CleanAirPartnership.info
www.cleanairpartnership.info
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CAP Posters Appear in Emissions Testing Centers Across the Midstate

The Clean Air Partnership has partnered with the
Nashville Metro Health Department to distribute 50
car maintenance posters to all of the emissions test-
ing centers in the Middle Tennessee area. 

The posters focus on proper car maintenance as a
way to keep our air cleaner by improving the emis-
sions from personal vehicles.  

Checking tire pressure twice a monthly; checking
and replaces filters, engine fluids, oil and spark
plugs regularly; and taking your car to the mechanic
for regular service and when the check engine light
comes on are all tips offered for saving money and
improving the vehicle performance.

The posters also offer tips for driving “cleaner,” such
as reducing the amount of time spent idling; driving
slower and more smoothly; and reducing air condi-
tioning use.

CAP Team Takes to the Streets for
2007 Tour de Nash

CCAARR CCAARREE
MMEEAANNSS CCLLEEAANNEERR AAIIRR

- - Check your tire pressure at least twice a month.
-- Check and replace air filters, spark plugs, and old engine 

fluids.
-- Change your oil regularly.
- - Take your car to the mechanic for regular service and if the

“Check Engine” light is on.

-- Reduce your idling time -- Skip the drive-thru and go inside.
-- Reduce your air conditioning use.
-- Slow down -- Every 5mph over 60mph costs an extra $2.00

per week*.
-- Drive smoothly -- Rapid acceleration and braking can cost

you an additional $2.00 to $18.82 per week*. 
* Based on $40.00 per week in fuel costs.

CCaarr CCaarree TTiippss

CClleeaann DDrriivviinngg TTiippss

FFOO LL LLOOWW TTHHEESSEE TT II PP SS TTOO SSAAVVEE MMOONNEEYY
AANNDD IIMMPPRROOVVEE OOUURR AA II RR QQUUAALL II TTYY !!

www.CleanAirPartnership.info
To receive this information in another format, please contact Melissa Stevens at 615-340-0383. Funding for this document was provided by funding from the US DOT (Federal Highway Administration). The contents do not necessar-
ily represent the views of the US DOT.

These car care posters are currently displayed at all Middle
Tennessee emissions testing centers.

The Clean Air
Partnership is organizing
a team to participate in
the American Lung
Association’s Asthma
Walk, a national cam-
paign to  raise money for
asthma research. 

The walk will be held at Nashville Shores on June
23, 2007.  Registration begins at 7:00 a.m. and the
walk will start at 8:00 a.m.

If you are interested in joining the CAP team,
please contact Team Captain Melissa Stevens via
e-mail at melissa@cleanairpartnership.info. All
team members will receive a Clean Air Partnership
t-shirt. Any one who raises at least $250.00 will be
entered into a drawing for a 2007 Toyota Prius!

If you can’t participate in the walk, please consid-
er making a donation to the team through the
Asthma Walk web site: 

www.mrsnv.com/evt/home.jsp?id=1435. 

Join the CAP Asthma  Walk Team 

From left, Stephanie Conley,
Laura Artates, Melissa and Trevor
Stevens, and Janice Truszkowski
made up the CAP team.

Friends, colleagues
and even babies
joined the Clean Air
Partnership’s team
for a four-mile walk
through Downtown
Nashville to support
our newest partner,
Walk/Bike Nashville.

The Tour de Nash
promotes walking
and biking as alter-
natives to driving,
and encourages people to get moving to improve
physical fitness. 

The event drew 1,300 participants, a 44 percent
increase from 2006 and nearly 75 percent were first
timers, and almost half were walkers, according to
Shannon Hornsby, Walk/Bike Nashville executive
director.  

CAP also participated as an event sponsor this year.

http://www.CleanAirPartnership.info
mailto:melissa@cleanairpartnership.info
http://www.mrsnv.com/evt/home.jsp?id=1435
www.mrsnv.com/evt/home.jsp?id=1435
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Earth Day EnviroFlash Sign Ups A
Success

The 2007 Nashville Earth Day Festival, held at
Centennial Park in April, drew several thousand
Nashvillians to learn about issues including air qual-
ity, water quality, and sustainability, and to enjoy
great music and food.

The Clean Air Partnership participated in the event
with an information booth and Clean Air Prize Pack
give-away for individuals who signed up to receive
EnviroFlash air quality alerts. 

In all, 50 people signed up to receive the air quality
alerts.

New this year, CAP presented “Clean Air” flags to all
of the air related booths, so that they could be easi-
ly recognized.

Thank you to all of the volunteers from our Board of
Directors and McNeely Pigott & Fox Public Relations for
helping staff the CAP booth.

Special TThanks Special TThanks 
too oour too oour 

Clean AAir PPrize PPackClean AAir PPrize PPack
DoonoorsDoonoors

Clean Air Fair Targets Downtown Workers
Hundreds of downtown workers braved the hot
and humid weather to visit the Clean Air Fair
held May 24 at the Bicentennial Mall.  The fair
was organized by the Tennessee Department of
Environment and Conservation and was mainly
targeted toward state and other downtown
Nashville workers. 

CAP teamed up with the Tennessee Department
of Environment and Conservation to hold a
drawing for a free one-night stay at a state park
and five Clean Air Prize Packs for individuals
who signed up to receive EnviroFlash alerts via
e-mail. Nearly 40 people signed up at the event. 

Melissa Stevens from the Clean Air Partnership and Blake
McClain from the Nashville Metro Health Department
teamed up to staff the Clean Air Fair booth.

http://www.mix929.com/
http://www.963jackfm.com/
http://www.jiffylube.com/
www.sears.com
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Partner Spotlight

Walk/Bike Nashville was founded by David
Kleinfelter, a former Nashville Metro Council mem-
ber and current planning manager with the Nashville
Metro Planning Department.  

Kleinfelter, who still sits on the Walk/Bike Nashville
Board of Directors, thought it was important to have
an organization in town that advocated for walking
and cycling.

Walk/Bike Nashville’s mission statement is to make
Nashville’s streets and neighborhoods safer for all
modes of transportation, to encourage walking and
cycling for health and well-being, and to promote a
more livable city.

The organization is dedicated to Increasing the use
of bicycling, walking and other forms of non-motor-
ized travel  in order to reduce traffic congestion, air
and noise pollution, and thereby improve the quality
of life in Nashville.

Shannon Hornsby, executive director, says, “Our ulti-
mate goal is a more walkable, bikable, livable city --
a city in which any child can ride a bike safely to
school.” 

Walk/Bike Nashville helps produce events like the
recent Tour de Nash, which was designed to intro-

Upcoming Events

CAP Board of Directors Committee Meeting: June 14 @ Metro Parks Recreation Building

Asthma Walk for the American Lung Association: June 23 @ Nashville Shores

CAP Board of Directors Meeting: August 16 @ Metro Parks Recreation Building

Walk/Bike Nashville Roads 1 Bicycle Course: TBA

Walk/Bike Nashville Bicycle Safety Clinic: TBA

duce residents to some of Nashville’s best places to
bike and walk and to challenge people to live a more
active lifestyle. 

The organization also sponsors walks in the park
with Nashville Mayor Bill Purcell, teaches bicycle
skills to school children, and is currently working on
launching a “Safe Routes to School” program in part-
nership with Music City Moves, which includes Metro
Planning, Metro Health, and the Community Health
and Wellness Team.

You can join Walk/Bike Nashville by visiting their
website www.walkbikenashville.org. There are
several levels of membership available starting at
just $20.00.  

The benefits of joining include knowing your voice is
represented at the city level and the state legislature
and an e-newsletter sent ever 4-6 weeks highlighting
our accomplishments, events, and action items. 

“The more voices we represent, the closer we come
to meeting our goals because we envision a livable
city; and that takes city response, which can only
happen if the residents speak up and stand up,” said
Hornsby. “But, the greatest benefit is a more walka-
ble, bikable city and knowing you had a part in mak-
ing it happen.”

Members also receive information on walking and
bicycling around town and support programs that
increase education and awareness across the city. 

Check the web site www.walkbikenashville.org for
news on upcoming events including a Mayoral
Forum focused on transportation issues and a 10-
year anniversary celebration.

http://www.walkbikenashville.org
http://www.walkbikenashville.org
http://www.cleanairpartnership.info/Events.htm
www.walkbikenashville.org
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Vanpool to Work and Reap Rewards 
The TMA Group Unveils Vancentives Rewards Program

The Middle Tennessee region's workforce now has
the opportunity to reap more rewards by participating
in The TMA Group's vanpool program. The
Vancentives Rewards Program is The TMA Group's
way to recognize and thank vanpool drivers and rid-
ers for their efforts in implementing and maintaining
The TMA Group's regional vanpool program.

1. The Vancentives Rewards Program is simple,
with three easy ways to reap rewards New
Vanpooler Reward - become a new full-time vanpool
rider* and receive a $25 voucher toward your month-
ly fare for six months. (*A new full-time vanpool rider
is someone who has not participated in a TMA or
RTA van in the past three months, rides a minimum
of three days a week and pays a full monthly fare).

2. Recruiter Reward - recruit a new vanpool rider
and receive a $25 gift card. The new rider must par-

ticipate in the program a minimum of 3 months and
be a full-time rider. Gift card will be rewarded at the
end of three months participation as a vanpool rider.

3. Driver Reward - become a full-time primary van-
pool driver and receive a $100 gift card. Gift card will
be rewarded at the end of six months participation as
a primary driver.

"Eligibility is open to commuters who want to save
time and money by joining a vanpool or those cur-
rently enrolled as participants of The TMA Group and
RTA vanpool program. With existing vanpools in nine
area counties, we are excited to be launching this
new incentive program, as an added benefit to the
vanpool program," states MiMi Lee, Program
Coordinator, The TMA Group. 

The TMA Group's vanpooling program offers partici-
pants many benefits including: use of late-model
commuter vans; savings on insurance, vehicle main-
tenance and gas; registration in the Guarantee Ride
Home program; reducing stress; reducing wear and
tear on your personal car; and decreasing traffic
congestion, just to name a few.

To learn more about participating in The TMA
Group's vanpool program, call (615) 790-4005 or
visit www.tmagroup.org.

Submitted by Debbie Henry, TMA Group

Understanding the AQI Colors  
The Air Quality Index (AQI) is a color-coded system
created by the Environmental Protection Agency
(EPA) for reporting daily air quality. It tells you how
clean the air is outside at any given time. 

The AQI uses six colors to rate the levels of pollu-
tants in the air.

Green means the air outside is healthy for most
everyone to breathe. When the levels of pollutants in
the air reach the orange or red colors, an Air Quality
Alert will be issued. Nashville rarely sees any days in
the red zone and we should never have a purple or
maroon day. 

Visit www.CleanAirPartnership.info to sign up for
air alerts.

The chart above explains the color codes that you will see ref-
erenced in the EnviroFlash e-mails and hear on Action Day
Alert messages. 

http://www.tmagroup.org
http://www.CleanAirPartnership.info
www.tmagroup.org


<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


